The Profit is in the Price Optimization:
Dynamic Pricing with Blue Yonder
With price optimization, you can increase your gross earnings by two to five percent. But with dynamic pricing you do not
just maximize your profit: Good – but not the lowest! – prices also reinforce your image. In bricks and mortar retail, the variety
of goods can be optimized by customer request: Products that the intended customer group does not want are removed; other
products are added. In online retail, where it is always possible for the customer to compare prices, an adjustment takes effect in
real time. The situation is similar for insurance companies and music portals. Blue Yonder offers you powerful software so that
you can dynamically optimize prices automatically at any time.
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